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Green Building

SmartMarket Report The 2006 Residential Green Building SmartMarket Report, produced in con-
s - junction with the National Association of Home Builders, provides current, rele-
vant intelligence about the residential green building marketplace.

In one concise, highly visual, comprehensive package, you'll get
e Residential Green building market summary
e Market demand for green homes
e Overview of green home building practices and builder preferences
* Residential Green building business motivations and drivers
e BN * Profiles of a couple select green homes
e Much, much more... >

Get Smart Today - Order by June 12 for Pre-Release Discount!

Fax to 202.383.7914

Special Pre-Release Sale | would like to order copies of the Green Building SmartMarket
for orders received by according to applicable rate & format at left (please indicate)

June 12, 2006 By signing this order form you agree to adhere to the terms & conditions of usage.

Terms of use can be found on our websites at www.construction.com.
PDF orders:
a $54 NAHB members
d $59 Non-members

Signature

PAYMENT TOTAL* $

X *Tax information: We are required by law to add tax to product billings. If no sales tax is applicable to your organization, you must
Print orders: provide reason and tax exempt certificate.

d $69 NAHB members
a $75 Non-members
Prices will increase after June 12.

1 Bill my credit card: 1 Amex 1 Visa (41 Mastercard (4 Discover
Name on card:
Account # Exp. Date

For bulk orders over 25: Authorized Cardholder’s Signature:

Contact John Gudgel .
for special rates at Name (please print):

202.383.7916 or Organization:
john_gudgel@mcgraw-hill.com Address:

City State Zip
Phone # Fax #
E-mail

An important note to Our Customers about Privacy. Your contact information, maintained in our secure database in the United States, is used to help us process and fulfill your request or order, service your
account, respond to your inquiries and provide follow-up services, such as contacting you to renew your contract. Your contact information is added to McGraw-Hill Construction’s mailing list so that, from time to
time, we can send you information about other McGraw-Hill Construction products, including newsletters, new features, and additions and changes to our web site. Occasionally, McGraw-Hill Construction shares
data collected about subscribers with other units within the family of The McGraw-Hill Companies and carefully screened companies outside The McGraw-Hill Companies whose products or services we feel may
be of interest to you. We may also, from time to time, share your information with outside vendors who will use your information only to perform services on our behalf. If you do not wish to receive promotional
mailings from companies outside The McGraw-Hill Companies or if you wish to review the accuracy of the information you've provided or have any questions about our privacy practices, please send a note with
your name, address, and account number to Amy Sidelinger, Security Manager, McGraw-Hill Construction, 148 Princeton-Hightstown Road, Hightstown, NJ 08520 or email Construction_Privacy_Policy@mcgraw-
hill.com. For more information on The McGraw-Hill Companies’ Customer Privacy Policy, see www.mcgraw-hill.com/privacy.html.
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Market Trends & Outlook Market Drivers

In 2005, green building comprised approximately 2% of the U.S. The most important motivators for builders when considering build-
construction market, including both commercial and residential ing green homes are “doing the right thing” and “lowering lifecycle
construction. The residential market size of that 2% translates to costs.”

approximately a $7.2 billion market size. Findings from the market
research suggest continued growth of the residential green build-
ing market as more builders, suppliers and product manufacturers
become involved in green building and more homeowners and
homebuyers demand green homes.

Most Cited Triggers to Increased Residential
Green Building

e Energy cost increases

e Consumer demand

e Superior performance

McGraw-Hill Construction projects that by 2010, between 5% and
10% of new construction starts (both commercial and residential)
will be green projects. A projected growth to 5%-10% of the market
translates to between $19 billion and $38 billion for the residential
construction marketplace, not counting residential remodeling.
Residential remodeling adds much greater market opportunities for
green home builders and product manufacturers.

Most Cited Obstacles to Increased Residential
Green Building

» Higher perceived first costs

e Consumer willingness to pay

e Lack of consumer education on green building

Motivations for Green Home Builders

Green Building Market Size Domg e rant 92%
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Find us online at www.construction.com
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