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LED LIGHTING SYSTEMS
WR | G | NEW

Sternberg Lighting

A UNRIVALED™ decorative outdoor
LED lighting provides energy savings in
excess of 50%.

Product Application:

e University of Notre Dame,
Notre Dame, IN

Performance Data:

e Approximately 70,000 hours of
system life (16 years).

e Energy consumption can be reduced
by over 50% with comparable
photometric performance.

www.sternberglighting.com
800.621.3376

Contact: Peter Schreiber

@ T onsweets.com

LOW-PROFILE STEP LIGHT

Hunza Lighting

4 The Hunza Step Lite Louver is an
outdoor/indoor step lighting fixture
with 45-degree angled louver trim that
provides glare control with very low
profile. The canister mounting system
ensures easy installation and clean
appearance free of any visible mounting
screws. Finish choices include solid
copper and 316 stainless steel.

www.hunzausa.com SNAP 281

NATURAL COPPER PATH LIGHT

Hunza Lighting

4 The Hunza Walkway Lite takes a
new slant on low-voltage path lighting.
Made of heavy-duty copper and
designed to weather naturally, the
fixture blends into the landscape while
lighting the walkway or driveway
without glare. Hunza fixtures are
engineered in New Zealand to the
highest quality standards.
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www.hunzausa.com SNAP 28:;

Request Product Info from SNAP Reader Service
and be entered to WIN a $50 iTunes card!
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Submit online
at sweets.com

Be entered to
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The McGraw-Hill Comparies



